


Scientific tests prove Lucky Strike milder
than any other principal brand!

Thaese sciantific tests, confirmed by independent consulling
laboratery, prove Lucky Strike mildest of & major brands testad!

MARLENE DIETRICH suys:

‘T smoke a smooth cigarette—Lucky Strike!”

" ol {lﬂ&.&lbﬁt:ﬂ—im smoothnoss and 5
/THERE'S NEVER A nnunn PU

LS/MET —Lucky Strike Meanas Fine Tobacco

So round, so firm, so fully packed—so free and easy on the draw
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October November December

WHY
TV,Press, Radio

HOW
Daytime TV
Local Activity




National Tobacco Strategy

Six Strand Approach

Media (education & information)

Building NHS Stop Smoking Services
and strengthening local action

Reducing supply and availability
Reducing tobacco promotion
Regulating tobacco

Reducing exposure to Second Hand
Smoke
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UK Smokefree Laws

Scotland March 26 2006

Northern Ireland
April 30, 2007 England July €, 2007
Wales April 2¢, 2007/
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Implementation of the smokefree legislation










In 1999/2000 we faced a cigarette problem that was
spiralling out of control:

At its height the illicit market was16 billion illegal

cigarettes costing over £3bn a year in lost revenue
1 in 5 smoked in UK was smuggled
e lllicit market forecast to rise to 1 in 3 by 2003/2004

Clearly a new approach was required.

In 2006 ‘New Responses to New Challenges:
Reinforcing the Tackling Tobacco Smuggling
Strategy’
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Lisa Ward
Senior Policy Advisor
Tobacco Fraud Strategy, HM Customs & Excise
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TACKLING TOBACCO IN ENGLAND = E ! n

Working together to improve health

§faama
HM Customs & Excwsef mtalatal S
London, 22-24 November 2004 United Kingdom REREIRY
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Protection and
Prevention:
Children

& Young People
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October November December

WHY
TV,Press, Radio

HOW
Daytime TV
Local Activity
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Dec March
Build to New Year Build to No Smoking Day

—WHY
‘Emotional
Consequences’
Tv,posters,radio,

press,PR

HOW
NHS
btop Smoking Services
TV,Radio,posters,
Press,PR
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WHY
‘Smoking Kids’
TV,Radio,Posters,
Press,Milk cartons,
Nurseries

HOW
Local activity by
NHS Stop Smoking Services




